
 

FOR IMMEDIATE RELEASE 

20th March 2018 

New Branding for the Bluebell Railway  

As the spring bulbs boldly and bravely push their heads above the latest winter spell of snow 

delivered by the “Beast from the East”, so Bluebell Railway reveals its new branding for its 

commercial business.  

The commemoration of the closure of the original Bluebell and Primrose branch line from 

East Grinstead to Lewes in March 1958 marks the start of the Bluebell Railway’s series of 60th 

Anniversary milestone celebrations from 2018 to 2020. This represented an ideal opportunity 

for the Railway to review existing branding and logo elements and to commission a local 

marketing agency to create a new corporate logo, along with specific “Steaming to 60” 

elements, to recognise the start of three years of anniversary celebrations. 

The brief to the agency was to maintain the nostalgia and 

heritage of the Railway whilst capturing the aspirations for 

the future. The existing logo has served the Railway well but 

it was felt that a graphic rather than artist’s design would add 

impact and aid replication in adverts, clothing, and other 

marketing and promotional materials. 

The Bluebell Railway is the envy of other heritage railways and we believe we can have the 

confidence to stand out from the crowd. The bold new logo has a corporate feel, which some 

may feel conflicts with the heritage nature of the railway. However, it is worth remembering 

that the Bluebell Railway is a £5 million business and its identity and visibility is critical to 

securing its heritage for future generations. 

Madge Bessemer named the Railway as she picked bluebells as a child close to the line and 

this has not previously been reflected in our logo despite it being our namesake, but the 

agency has put this central to the logo while including heritage elements. 

So what does the new Bluebell Railway logo encapsulate? 

The beauty of this logo is that people will have their own individual interpretation of it: some will see 

the tracks; some will see the stem; some will see the bluebell flower, some will see the “B”. Either way 

the more you look the more you see. 

The hand-drawn “B: forming the bluebell bud is a nod to early Bluebell News and the headboard seen 

on early locomotives when the heritage line opened in 1960. 



The green tracks merge together, climbing to the top of the bluebell, but also serve to form the 

bluebell stem – the founding roots where it all started.  

The 60 years anniversary logo embraces the traditional and is constructed around a familiar lozenge 

and will be applied throughout the next three years as the Bluebell Railway steams towards its 60th 

Anniversary. 

We look forward to you seeing the logo proudly displayed on our new Visitor Guide for 2018, adverts, 

letterhead, posters, and display boards in the coming months. 

For further information and our event timetable go to: Bluebell-Railway.com 

 

Sara Hancock 

Commercial Director, Bluebell Railway Plc  
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